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STUDIO SUMMARY

About Me

RubyGraz Design Studio is a small business dedicated to offering
personalised and accessible design solutions to meet the unique needs of
each client. Created out of a passion for visual storytelling and an eye for
detail, | provide services across graphic design, web design, branding,
illustration, social media, merchandise and any other professional

touchpoints you may require.

| work closely with clients to bring their vision to life and elevate their digital
presence within their field to catalyse growth and have the marks of an
industry leader. By leveraging years of experience and a deep
understanding of design principles, | create work that is not only
aesthetically appealing but designed with strategy at the forefront to drive
results through a unique connection with your target audience. Ensuring a

lasting impression from potential to returning customers and business.

| have 5+ years of varied professional industry experience, designing for
Monash University, in the Equity, Diversity and Inclusion Sector, and other
smaller businesses before dedicating my energy to my own business. With
a Bachelor of Communication Design (BA) and on-the-job marketing
experience | possess the knowledge, skills and passion to take your

organisation to the next level.



PROFESSIONAL VALUE

Why should I invest in my social media?

With professional social media management, on-trend and unique content,
builds brand recognition with impact. It’s a marker of how well your target
audience and potential clientele recall your organisation. Brand recognition
through strategy-driven social media:

 Increases positive digital marketing and word of mouth

« Improves customer loyalty

« Has higher advertising effectiveness on customers

« Lowers feelings of price sensitivity

« Improves engagement

 Increases applicants that want to work for your business

Social media by RubyGraz is an investment in the longevity of your
business, making sure it’s working hard to show your audience exactly why
they need you.

Additional benefits of social media management

Establishing a strong social media presence is one of the most powerful
tools a business can use to grow in today’s competitive landscape. Social
media isn’t just about posting content, it’s about telling your brand’s story,
creating consistent touchpoints, and building a community of engaged
stakeholders.

For many business owners, however, finding the time to plan, create, and
maintain a consistent and strategic social media presence can be
overwhelming. That’s where professional social media management
becomes invaluable. Free up time to focus on running your business or
work-life balance, knowing that your online presence is in expert hands.

With my background in design, marketing, and audience engagement, |



CASE STUDIES

ensure your brand is not only seen but remembered. | help build a loyal
following that reflects your brand identity, drives traffic, and strengthens
customer relationships, ultimately supporting long-term business growth
and success.

Case Studies with clients

The success of these case studies relies largely on the goals of each client.
For instance AGA Australia, a bespoke oven company never engaged in paid
promotion on social media and despite this managed 30,000 views most
months (it has since closed down due to international restructuring).
Sneaky Cat Pickleball being a new business (est. June 25) has ran
numerous paid promotions to push their offerings using content | created.
All paid promotions ran through Meta have generated, positive leads in their
CTAs (call-to-actions). For example, one boosted post, garnered 20
member sign ups (main CTA) 68 website visitors and 23 new followers.

Sneaky Cat Pickleball

Social media created in June

2025 and managed ever since

(alongside the owner)

INSTAGRAM
sneakycatpickleball - =

Pickleball Chib

-‘ 128 667 TAT
‘]'.ﬂ peosTs foliowers Tollowing

FACEBOOK

Sneaky Cat Pickleball

4§17 followers « 87 follvwing

AGA Australia

Managed solely from April
2024 - Sept 2025

INSTAGRAM

agaaustralia -+
AGA Rayburn Australia
O 1,456 4,387 654
Aunirails pOsts Tollowers fellawing

FACEBOOK

AGA Rayburn Australia

7.2K followers = 81 following



CASE STUDY - FACEBOOK

Deeper look at a current client’s Facebook Engagement

In the past 90 days
Sneaky Cat’s Facebook
page alone has
gathered 9,000+
non-unique
interactions; including
shares, reactions,
comments and replies
(seeFig.1). Just over
three quarters of these
interactions are
organic, while one
quarter accounts for
paid promotion (see
Fig. 2)

When we consider
their total followers on
Facebook (see Fig. 5),
they are performing
above their means
whichis an ode to the
overall marketing and
social media strategy
and of course the paid
promotion, which
indirectly improves
their algorithmic
standing.
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CASE STUDY - FACEBOOK

In the past 90 days Sneaky Cat’s Facebook page alone has gathered nearly
300,000 views (see Fig 3) this includes paid promotion and organic views.
Around 100,000 of these views can be attributed to the previous month
(see Fig. 4), indicating steady growth and month-to-month consistency.

FIG. 3 Home Insights Content Engagement Monetisation

Last 90 days = 11 Jul - 8 Oct
9 Your weekly recap is here ®)
Sep 1 - 27, 2025
292,399 Views o See all
T108% from previous 50 days
Last 90 days
292K
Previcus 90 days
140K
FIG. 4 Insig'hts See all
Last 28 days
Great job - you had 101,643 views! @
T E6% from previous 28 days
Views Engagement Audience Messaging
FIG.5 Last 90 days 11 Jul - 8 Oct

461 Total followers ©

TE8% from previous 90 days

Met followers e >



CASE STUDY - INSTAGRAM

The last 90 days for Sneaky Cat’s Instagram has gathered 100,000+ views.
Their Instagram and Facebook have slightly different audience age-groups,
which may account for some of the platform to platform disparity. More
likely however - sharing our posts in relevant local & sports Facebook
groups has been improving the engagement signifcantly.

FIG.6 £ Views @
Last B0 durys ~ 10 Jul = 7 Oct
101,600
Views
ﬁ 34.7%: from ads
2 33.8% ( ) 86.2%
A7
Accounts reached 2?;3-“
Q et
Q By content type
== Al Followss [ESa e —
Pasts
& I ——— G1a%
Pisirls
— 301%
ptl
— B.1%
FIG.7 Profile activity © 760
vs 9 Aug-7 Sep +48.7%
Profile visits 712
+A7.7%
External link taps 29
+45%
Business address taps 19

+111.1%



CONTENT CREATION - REELS

Beat things to do in Albury

Sneaky Cat Pickleball ks the newest holapol

i COoOmmenis, or |H; a mata youd

Reel creation for Sneaky Cat Pickleball
As part of a brand awareness campaign
for Sneaky Cat Pickleball my duties
included

« concepting avideo for Instagram

« storyboarding the shots

- filming (excluding shots I was in),

« scripting and recording the voice over
« selecting arelevant trending audio

« writing the caption

- directing the coverimage

Posted in collaboration with a local page
that has 10k+ followers to reach a new
and local audience, this post was
successful in meeting Sneaky Cat’s goal
to strengthen awareness and encourage
new players to book in (and comments
were left expressing intentions to do so)

This casual approach to advertising;
(ensuring people do not feel like they’re
being sold something) as well as
connecting to the audience with
targeted storytelling creates a video
people want to engage with rather than
scroll away.

See thereel here

Instagram:
https://www.instagram.com/reel/DNFiTh3J4Rg/?utm_so
urce=ig_web_copy_link&igsh=MzRIODBINWFIZA==


https://www.instagram.com/reel/DNFiTh3J4Rg/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA== 

CONTENT CREATION - REELS

. sandra_costa_memahon Lov

truffles Army tips on clisaning 4

Reel creation for AGA Australia

As part of an education awareness

campaign for AGA Australia’s products

my duties included

« filming and editing

 captioning

 selecting the coverimage

« scheduling post for optimised views

« employment social media codes &
conventions for maximised
engagement

Qv

= Liked by pasta_B1 and 130 others

Using the “wait for the reveal” trend to
improve performance, with 33k views on
Instagram and 1.5M+ views on Facebook.

See the videos here
Instagram:

https://www.instagram.com/reel/C-KTY1shxWk/?utm_source=ig_web_copy_link&igsh=MzRIODBINWFIZA==
Facebook:

https://www.facebook.com/share/r/1BTzQgWNSP/


https://www.instagram.com/reel/C-KTY1shxWk/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/C-KTY1shxWk/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/C-KTY1shxWk/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.facebook.com/share/r/1BTzQgWNSP/

CONTENT CREATION - REELS

Reel creation for AGA Australia

Using the “How to” trend to build
educational awareness in the benefits of
a partnered brand. As well utilising
cross-promotion of the productsina

N

natural and inspiring way (AGA cooker Ccokda Eﬁmr
and the flat press). The caption is Howltoluselthellronclad

straight to the point so maintain
attention.

See thereel here

Instagram:
https://www.instagram.com/reel/DE6777PTv0d/?utm_so
urce=ig_web_copy_link&igsh=MzRIODBiNWFIZA==

agaaustralia Ironclad’s most sold out item, now stocked at AGA
Australia,

The lronclad Flat Press perfects summer steaks, charred veges
and grilled chease

with unparalleled heat control using top-down and bottom-up
cooking.

Coupled with the AGA cast-iron griddle, this is a powerhouse for
grilled steaks.

The Flat Press Care Ritual is easy.

1. Wash Hand wash with warm water (no soap).

2. Dry Dry immediately with a cloth. Do not drip dry

3. Oil Apply a light coat of oil or conditioning balm to both the
iron and wood handle.

4. Done Ready for action, again and again!



https://www.instagram.com/reel/C-KTY1shxWk/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DE6777PTv0d/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==

CONTENT CREATION - CAROUSELS

£ sryindrean
Leadne
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Carousel for Sneaky Cat Pickleball
to promote their League nights.

3[ _’*f';:;'jf:;;;";‘_';;';‘;. e e . Utilises client’s branding
effectively
« Funand invigorating design to
il Spring League kicks off September 11th 20251 capture the joy of social sports
Join solo and be paired up or rall your team together and « Carousels are a great way to break
: e down lots of information into a
courts digestible format for the viewers

» By swiping to the next slide it
increases the time spent
viewing/interacting with the post
which implies interest to the
algorithm, helping push the
content further



CONTENT CREATION - CAROUSELS

° agaaustralia A cloud in a summer sky £8We

Carousel for AGA Australia
Using photos | took in their

Whether it"s our whistling kettle or our ex-display AGA @R3 110

ing br:nz'::u:v ||clu::-r full Showroom I pUt together a Slmple
carousel and caption.
ck Egg Blue whistling kettle and save 10% ° H H
agng':' AGA I::cutni.sr'i-n-. :rn:-rn:: ad Cookware Falllng |nt0 the Category Of

ar until May 11th

“‘inspiring and relaxing” content

« Adopting the brand tone to appeal
to our target audience

» Naturally embedding sales
information to avoid feeling pushy

 Falls under aesthetic content,
utilising “golden hour” and a
unified colour palette across the
Instagram feed

© Qv

“ . Liked by pasta_51 and 69 others




CONTENT CREATION - CAROUSELS

Carousel for AGA Australia

This long form carousel brings the viewer on a step-by-step journey of a
cooking demonstration, encouraging them to visualise the experience with
a Call to Action to book the next one.

« Falling into the category of “swipe and read” content

« Caption encourages post engagement through the prompt to “comment
to be added to the mailing list”

« Storytelling as a tactic

« Utilises branding elements, hierarchy and layering to feel professional
and engaging

ing

tanyajuchima_ It was delicious! £




CONTENT CREATION - CAROUSELS

Carousel to be read left to right, top to bottom (first image on page 14)

T fell in love with AGA whien |
Ivied n the LK. [didnt have one
at home bt thare wil alwoys be
close family friends that own
Aga and they would invite me o
cook, | have alwoys cooked Thoi
food-on the Aga | hod recently
cooked fof o chent who awns on
Ago os well’

‘Cooking hos always bean my
pession. | leve eating and | could
negver find o ploce where Ive
anjoyed the fobd mor thon
cooking it myselt. Making my
own food hos olways satisfiecd
me, and the people around me.

Oritmi Hosiubbag

Whien Im coaking or creating
recipes’| get my Inspiration fram
oy grandimo.and my. mum
Theyra such great cooks. Most of
My ELTy sacrets are from iy
rurm andd dessarts will be from
roy-grandmo. [talways mokes
rme think o home when | Cook.”




SERVICES

. Strategy & Planning

Initial consultation to understand brand goals, audience & voice
Social media audit (if applicable)

Platform-specific strategy (e.g. Instagram, Facebook, LinkedIn, etc.)
Content pillars & posting schedule

Competitor and trend analysis

Hashtag research and implementation

.Content Creation

Custom-designed graphics (posts, carousels, stories, reels covers)
Branded templates for ongoing use

Caption writing (aligned with brand tone and strategy)

Short-form video editing (Reels, TikToks, etc.)

Copywriting for CTAs, engagement prompts, and storytelling
Social media bios and profile optimisation

. Management & Execution

Scheduling and posting, using tools like Meta Suite in app scheduling
(free) or third party scheduling apps financed by the client.
Community management (responding to DMs/comments)
Consistent visual branding across all platforms

Monthly content calendar delivery

. Reporting & Optimisation

Monthly analytics reports (engagement, reach, follower growth)
Insights and suggestions for improvement
A/B testing graphics or formats to find what resonates

Optional Add-Ons

Highlight cover design

Community management (responding to DMs/comments)
Story templates (interactive polls, Q&As, countdowns)
Launch graphics for products or events

Email marketing integration (e.g. sharing posts/newsletters)
Training sessions or handover guide for DIY content use



PACKAGES & PRICING

My hourly rate is $49, | am prepared to offer a reduced rate of $45/hour, on
account of Bendigo being a Community bank. If you have a budget in mind,
please let me know. Clients have a choice of hourly work, for jobs as they
appear (any design work at all) or monthly packages for a tailored plan.

Smooth Socials Seamless Socials

PACKAGE 1 PACKAGE 2

Monthly Package for Instagram & Facebook Monthly Package for 2-3 Social Media Platforms
Innitial strategy document Innitial strategy document
Caption writing for all posts Caption writing for all posts
Posting schedule Posting schedule
Posting approval process Posting approval process
Social media bio optimisation Social media bio optimisation & audit
Trend research for each platform Trend research for each platform
10 or more stories a month 10 or more stories a month
4 Static Posts / Carosels 8 Posts (format of your choosing)
2Reels 3 hours of community management
2 hours of community management Execute Meta Ads

Smooth Socials for S699 per month. 5 (or fewer) Highlight Covers

estimated 21 hours of work, save $246
Seamless Socials for $899 per month.

estimated 30 hours of work, save $451

Not what you'’re after?

No worries! Le's chat about customising any of these packages. Additionally extras (see previous page) can be
added for a flat rate of $49. As a small business owner | understand what it’s like to work within a budget so don't be
afraid to reach out.



CLIENT TESTIMONIALS

Sneaky Cat Pickleball

Working with Ruby Graz Design to manage our social media has
been a total game-changer. As a new business, the extra
support Ruby has given us starting out made a huge difference
and helped us hit the ground running.

In just 4 months, we've seen amazing engagement and real
community growth. Ruby just gets our brand and makes
everything look and feel so on point.

Couldn’t ask for a better partner to help us grow onlinel!

- Jenelle, Director

Kind Society

Ruby has been absolutely amazing to work with. Her dedication
and hard work have brought my vision for Kind Society to life in
ways | never imagined possible. Her attention to detail and
commitment to excellence are truly unparalleled. | am beyond
grateful for everything she has done for me and my little family.
| highly recommend Ruby to anyone looking to bring their
dream project to reality. Thank you, Ruby!

- Abbey, Owner



Ruby
Graziano

ISICI,

Your local designer

studio@rubygrazdesign.com
@rubygraz.design
0499994 899

rubygrazdesign.com

(Website Design)

C Logo Redesign> (Graphic Design)
( Design for Print Media)

< Brand Identities>

(Packaging) CSociaI Media>

etc

Thank you

Appreciate your time, should you have any questions please
reach out via my details above. If you have a specific budget in
mind for this project please let me know and we can scale

deliverables to suit your needs.

All the best,

DESIGN STUDIO




